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The use of microgeographic data to study nonresponse in the German General Social Survey (ALLBUS) 2010
Against the background of decreasing response rates the assessment of and adjustment for nonresponse bias is becoming evermore important. One method to study nonresponse bias is the use of rich sampling frame data which allows to compare respondents and nonrespondents of a survey (Groves 2006, Smith/Kim 2009). In Germany private vendors offer microgeograhic data mainly for the purpose of direct marketing. The lowest level for which these information are available are aggregates of two or three households on average. In our presentation we will investigate whether these information are also useful for the study of survey participation and nonresponse bias. We will match these data to the sample frame of the German General Social Survey (ALLBUS) 2010. Then we analyze – separately for contact and cooperation – whether these data help to explain participation in the ALLBUS 2010. In addition, we also check whether the microgeographic variables are also correlated with selected survey variables of interest. Only when the auxiliary variables are predictive both of the target persons probability of responding AND of the survey variables of interest they will be useful for postsurvey adjustments to compensate for nonresponse (Kreuter et al. 2010). 
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